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[22.04.21] PRESS RELEASE 

TF1 GROUP AND IFOP WITH FIDUCIAL TO PARTNER FOR 
THE NEXT THREE FRENCH ELECTIONS: 2021 REGIONAL, 
2022 PRESIDENTIAL, 2022 LEGISLATIVE 

 

 

The TF1 group will be partnering with the pioneering survey institute and market-

leading opinion pollster IFOP (with its partner Fiducial), who will support TF1 through 

the upcoming elections in France by providing exclusive content, in the form of robust 

indicators of opinion in the run-up to these crucial ballots.   

 

Real-time opinion tracking 

 

For each round of elections, the TF1 group and IFOP-Fiducial will work together to deploy innovative 

and comprehensive polling methodologies, which will shed light on electoral history as it is being 

written in the run-up to polling day. 

 

2021 regional elections  

 

Opinion polls will be conducted to establish voting intentions in most French regions. On election nights 

(20 and 27 June), the TF1 group will carry projections of results, both nationwide and in the key regions 

(Ile-de-France, Hauts-de-France, Provence-Alpes-Côte d’Azur, Auvergne-Rhône-Alpes, Nouvelle-

Aquitaine). 

 

2022 presidential election 

 

The polling strategy will be rolled out from the pre-campaign stage, with surveys of voting intentions 

and the return of the benchmark IFOP-Fiducial-Paris Match Rolling opinion poll methodology. This will 

be like watching a real-time movie of the election: survey results will be updated daily right through to 

election night, when they will be used to project nationwide results. 

  



 

Legal information: Télévision Française 1 – TF1 société anonyme with capital of €42,078,598.20 

RCS Nanterre 326 300 159 – 1 quai du Point du Jour 92656 Boulogne-Billancourt Cedex, France 

This document is certified by Wiztrust.. 
 

 

2022 legislative elections  

 

The same methodology will be applied, with voting intention surveys carried out in the pre-campaign 

phase and projections at nationwide level, followed by election night projections in a number of 

constituencies. 

 

In-depth analysis on TF1 group channels 

 

To guide viewers through these key elections, TF1 group channels will feature opinion poll analysis by 

experts from IFOP, led by Frédéric Dabi (Head of Opinion) and Jérôme Fourquet (Head of the Opinion 

and Business Strategies Division), with support from their experienced and talented colleagues. Their 

interventions will help achieve the goal of increased accessibility, enabling everyone in France to join 

the debate. 

 

IFOP says: “It is an honour to partner with the TF1 group on the coverage of the 2021 and 2022 elections, 

and a further milestone in the strategy we are rolling out in France and internationally under the “Move to 

data living” tagline. That involves using the widest possible number of indicators to help make sense of the 

world we live in, and making them as vivid and accessible as we can. This is especially important as we 

approach a series of elections that will be crucial for the future of our country (Frédéric Dabi, IFOP Head 

of Opinion). 

 

Beyond data: a community dedicated to positive thinking 

 

Every day, in TF1 and LCI TV news bulletins and on the LCI.fr website, the TF1 group’s news teams are 

fighting back against fake news and disinformation. The abundance of news flow in the run-up to 

elections places the TF1 group under a greater duty than ever to provide reliable and transparent news 

coverage. Useful, verifiable, easy-to-access qualitative data will further enhance the TF1 group’s market 

leadership.  

 

Thierry Thuillier, TF1 group Executive Vice President of News, says: “We are delighted at this new 

alliance with the IFOP-Fiducial group, who will work with us on the upcoming elections – a crucial event in 

French political life. Our market-leading news operations need relevant and accurate poll data so they can 

give viewers all the keys to understanding the current and future challenges we face as a society”. 

 

That position is shared by IFOP-Fiducial, which will “provide back-up, and work with TF1 to deploy affinity-

based strategies to make certain topics more accessible, especially for those who feel most disengaged from 

political and social issues”, according to Jérôme Fourquet, Head of the Opinion and Business 

Strategies Division at IFOP.  
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ABOUT THE TF1 GROUP 

The TF1 group is a global player in the production, publication and distribution of content.  

Our ambition is to use our content to positively inspire society.  

Our operations are structured into four complementary divisions: 

. Broadcast with 5 free-to-air channels (TF1, TMC, TFX, TF1 Séries Films, LCI), 4 theme channels (Ushuaia 

TV, Histoire TV, TV Breizh, Série Club), two on-demand content platforms (MYTF1, TFOU MAX), and the 

TF1 PUB advertising airtime sales house.  

. Production via Newen, home to 9 studios in France and around the world.  

. Digital via Unify, home to our web natives activities and to high-powered digital communities 

including Aufeminin, Marmiton, Doctissimo and My Little Paris.  

. Music via Muzeek One, home to our music and live shows business. 

The TF1 group has operations in 10 countries and nearly 3,700 employees, and generated revenue of 

€2,081.7 million in 2020 (Euronext Paris: ISIN FR0000054900). 
 

www.groupe-tf1.fr  

 

ABOUT IFOP 

For over 80 years, IFOP has been the industry benchmark for opinion polls and market research. Its approach is 

based on a combination of sector-based expertise, business know-how, forecasting and international vision. Its 

activity is structured around its historical Opinion Department and sectorial marketing expertise. Two brands 

complete this offer: Sociovision and InCapsulebyIfop. IFOP is a highly reactive company that fosters close 

relationships with its clients. It operates in some fifty countries from offices in Paris, Shanghai, Hong Kong and New 

York. 

 

www.ifop.com 

 

ABOUT FIDUCIAL 

Fiducial is a leading provider of multidisciplinary corporate services in a range of fields: legal, audit, accounting, 

banking, financial advice, real estate, IT, security, and office equipment. An international business founded in 1970, 

Fiducial now employs 21,000 people in 78 countries, generating revenue of $1.82 billion worldwide, including 

€1.22 billion in Europe. 

 

www.fiducial.fr 
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