TFI

LE GROUPE

13 FEBRUARY 2025

CAT'S EYES




TFI1

LE GROUPE

DISCLAIMER

This presentation contains rounded figures and contains forward-looking information and statements about the TF1 group. Forward-looking statements are statements that are not
historical facts, and include, but are not limited to: financial projections, forecasts and estimates and their underlying assumptions; statements regarding plans, objectives and
expectations with respect to future operations, products and services; and statements regarding the Group's future performance. Although the Group’s senior management believes
that the expectations reflected in such forward-looking statements are reasonable, investors should note that forward-looking information and statements are subject to various risks
and uncertainties, many of which are difficult to predict and generally beyond the control of the Group, that could cause actual results and developments to differ materially from
those expressed in, or implied or projected by, the forward-looking information and statements. Investors should note that forward-looking statements are not guarantees of future
performance and undue reliance should not be placed on such statements. Except to the extent required by applicable law, the TF1 group makes no undertaking to update or revise

the projections, forecasts and other forward-looking statements contained in this presentation.
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| HIGHLIGHTS
LEADERSHIP MAINTAINED

despite France Televisions’
coverage of the Paris Olympics

LE GROUPE

W<50PDM 25-49Y/0

33.9%  30.9%

vs 2023 vs 2 23

18.7%

+0.1p Audience share
S 2023 gain for the first
time since 2021

TFI+

33m >34m

STREAMERS /month ~ STREAMERS / month

on average in 2024 on average in Q4 2024

Source: Médiamétrie - Mediamat, Restit TV

CONSOLIDATED REVENUE 600D PERFORMANCE IN
GROWTH DRIVEN BY BOTH ADVERTISING
BUSINESS SEGMENTS

Group revenue Group advertising revenue

+2.6% +2.3%

vs 2023 vs 2023

COPA AND COPA MARGIN SLIGHTLY INCREASING

COPA COPA margin

€297m 12.6%

+€9m vs 2023 +0.1 pts vs 2023

2024 TARGETS ACHIEVED

In a year of major transformation for the Group

Ll

LE GROUPE

CONTINUED STRONG
MOMENTUM FOR
TFI+

Digital advertising revenue

+39.2v

vs 2023

STRONG FINANCIAL
POSITION

Net cash position

£506m

at end-December 2024,
stable YoY

FY 2024 FINANCIAL RESULTS 4



LE GROUPE

BUSINESS
REVIEW

FY 2024 FINANCIAL RESULTS 5

Star Academy 2024 Prima,4




LEADERSHIP MAINTAINED DESPITE UNPRECEDENTED COMPETITION

33.9

WITH THE PARIS OLYMPIC GAMES
UNRIVALLED DAILY REACH AMONG MEDIA

18%

TV TFI1

LE GROUPE

BEST 2024 RATINGS IN MOST GENRES”

e 5 P _;,

TEFR

"MP' EUJSR?%PZI' \, 7:“ BE;RAITE =

Entertainment Movies

*Excluding Paris 2024 Olympic Games.

+0.8 pts vs main competitor
22.6

I 4.6 34 25
[ I =
TE IR
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LE GROLPE

-0.5 -0.7 +0.1 = +0.1

F2 F3 wo [EiZ2d eter . Fs Gulli

LE GROUPE

-0.1 -0.1 = +0.1

LE GROUPE

W<50PDM

0.4

25-49Y/0

0.8
IE] F.info

Reach (daily): TV:Médiamétrie - Mediamat (January-December 2024), 4 screens , Target 15+ | Youtube: Médiamétrie - Panel Internet

Global (January-November 2024), 3 screens, Target 15+ | SVOD: Médiamétrie - SYOD Barometer 2024 (January-December 2024),
4 screens, Target 15+ (including Netflix and other SVOD players)
Audience shares: Médiamétrie - Médiamat - January-December 2024.
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| SOLID LINE-UP IN 2024, PERFORMING WELL BOTH IN LINEAR - iULIRHURY LA VUL ks |

SOLID POSITION ON ALL DAY-PARTS

Average audience share at end-December 2024

9:30am  1:40pm

8pm  9pm

A
R

3/% 19% 24%

29-49Y/0

VIRTUOUS LINEAR & STREAMING STRATEGY
A stable number ﬂm

of hours viewed F GROUPE

for the whol
for the whole 2549 Y/0

vs 2023

An increasing share of non-linear viewing*
25-49Y/0

LINEAR um
80%

+7pts YoY

J; TOUT
DAILY SOAPS ~ PLUS BELLE LAVIE COMME

9% 45% 97% 43%

+6pts YoY

UNSCRIPTED >5?5emy FRENCH DRAMA ~ CATS-EYES

61% 39% 61% 39%

+6pts YoY

*2024 average
Non-linear = Streaming + Time-shifting + Recording FY 2024 FINANCIAL RESULTS 7
Live also includes TFX channel for Plus belle la vie and Star Academy



| T F 1+ SIGNIFICANT PROGRESS ON ALL BUILDING BLOCKS

& © L =]

Ll

LE GROUPE

(D)

STARTlNG 73% 54% 28m streamers ~4min/hour
PUINTS at end-February 2024 at end-June 2024 in 2023 on MYTF1 on MYTF1

STREAMED
NDED AVIARENESS  FIRSTUISBILTY 1o . 2 AD LOAD

ACHIEVEMENTS 18w D8%2  swerecnmcr GMIN/HOUR
at end-December 2024 at end-December 2024 STRE AM ERS 3 33 m at end-December 2024

monthly average
in 202

TARGETS 55% ~6min/hour

at end-2024 in the mid-term

71 eibue €146m -39,

'TF1+ image barometer |Tolua Panel in February 2024 and TF1+ advertising effectiveness report | lligo 2024| 2 Panel BVA Xsight December 2024 - First visibility of TF1+ on connected TVs in % of households - Connected TVs = Smart TV + set-up boxes + Chromecast/Apple TV etc.
3 Médiamétrie Restit TV / All content watermarked at the request of broadcasters (replay, long-term rights, excerpts) - Excluding Live OTT / Content publisher perspective | 4 Excluding Canal+, Molotov and telco OTT apps / excluding Live

~€12/CPM
on MYTF1

CPM

£13.5

average CPM in 2024

~€15/CPM
in the mid-term

FY 2024 FINANCIAL RESULTS 8
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NeWEeN | pyy|.yEaR HIGHLIGHTS A

Revenue of €345m in 2024, up 4.6% ; COPA of €38m ; double-digit COPA margin of 11.0%, up 1.6 pts

KEY ACHIEVEMENTS MAJOR DELIVERIES CINEMA

Strengthening Acquisition Gradual New seasons of prestigious Successful
synergies with of Johnson production normalisation series delivered to platforms releases
Media segment group* of relations with
frq nce 'tV 7. GRINSBOURG - GARCIA
lE;‘I I?E?!SOY
e Rationale: strengthen
TFX Newen'’s position in the
TFI+ dynamic and resilient TV
Launch of movie market
Plus belle la Privileged. | —
Vie] encore rivi ege P Ong'term _ -
plus belle access to the North 710k 550k
American market Resumption tickets sold  tickets sold
of broadcasting of
Mid-term activity Le magazine de la santé By
secured by large A
output deals LU TS
& p (TFI 2024 revenue
Wil Hdgg(gs TFI+ contribution over 5

months: €24m

gi, m:ultn\u AMC i : FERRY2
TR . TR .

prlweo NETFI.IX

*Acquisition of a 63% stake FY 2024 FINANCIAL RESULTS 9
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| CONSOLIDATED REVENUE PER SEGMENT ks |
MEDIA

(em) 04 2024 042023 CHANGE FY 202 FY 2023 CHANGE Advertising revenue up 2% YoY

in 2024

Linear: stable ad revenue despite
MEDIA 612 618 (0.9%) 2,011 1,967 2.2% P!

- The Paris 2024 Olympic Games on FTV
ADVERTISING REVENUE 497 509 (2.4%) 1,644 1,606 2.3% - Amore challenging market in the last

two months of the year

O/W TF1+ ADVERTISING REVENUE 50 36 38.7% 146 105 39.2% TF1+: strong momentum throughout

the year (+39%), reflecting the appeal
109 6.2% 368 361 1.9% of the platform

NON-ADVERTISING MEDIA REVENUE

NEWEN STUDIOS

Activity skewed to Q4 as announced

FRANCE 27 61.4% 97 10.1% (+16% vs Q4 2023, of which +61%
in France)
INTERNATIONAL 105 4.9% 238 2.6% €24m revenue contribution

of JPG over 5 months

TOTAL REVENUE

149 21% m 2201  26%

T Up 1.2% like-for-like and at constant exchange rates, at end-December. FY 2024 FINANCIAL RESULTS TI




| CURRENT OPERATING PROFIT FROM ACTIVITIES PER SEGMENT

042024

(€m)

MEDIA
0/W PROGRAMMING COSTS

MARGIN

NEWEN STUDIOS

MARGIN

CURRENT OPERATING
PROFIT FROM ACTIVITIES

MARGIN

68
(315)

042023 CHANGE
65 4.3%
(331) (4.9%)
10.5% +0.5 pts
19 67.7%
14.1% +6.3 pts
83 18.3%
11.1% +1.8 pts

FY 2024

299
(936)

LE GROUPE

FY 2023 CHANGE MEDIA
296 0.9% _ _
"y COPA margin broadly stable in 2024
(360) 21% despite an increase in programming
costs and investments in TF1+
13.0% (0.2 pts)
31 220%  — NEWENSTUDIOS ——
Back to double-digit margin in 2024
0,
9.5% +1.6 pts (11.0%)
0 Strong Q4 despite a challenging
287 32 /0 ad market (COPA margin up 1.8 pts
vs Q4 2023)
COPA margin up 0.1 pts in a year
12 50 +0.1 pts of major transformation for

the Group

FY 2024 FINANCIAL RESULTS 12



| CONSOLIDATED INCOME STATEMENT

(¢m) TPV N3 chaNGE
CONSOLIDATED REVENUE 765 749 21%
PROGRAMMING COSTS (315) (331) (4.9%)
OTHER CHARGES, DEPRECIATION, AMORTISATION AND PROVISIONS (352) (335) 5.1%
CURRENT OPERATING PROFIT FROM ACTIVITIES 99 83 18.3%
MARGIN FROM ACTIVITIES 11.1% +1.8 pts
AMORTISATION AND IMPAIRMENT OF INTANGIBLE ASSETS 2

RECOGNISED AS A RESULT OF ACQUISITIONS (2) ns
CURRENT OPERATING PROFIT 32 13.2%
OTHER OPERATING INCOME AND EXPENSES (5) ns
OPERATING PROFIT T 26%
INCOME FROM NET SURPLUS CASH / COST OF NET DEBT 5 (64.0%)
OTHER FINANCIAL INCOME AND EXPENSES (5) (62.5%)
INCOME TAX EXPENSE (19) 42.7%
SHARE OF PROFIT / (LOSS) OF ASSOCIATES 4) (48.7%)
NET PROFIT 54 19.0%
NET PROFIT ATTRIBUTABLE TO THE GROUP 53 13.8%

FY 2024

2,356

(986)
(1,073)

297

12.6%

)

289
(18)

211

16
)
(67)
(1)

206

LE GROUPE

FY 2023 CHANGE
229] 2.6%
(960) 2.7%
(1,049) 2.3%
287 3.2%
12.5% +0.1 pts
(5) 63.8%
283 2.2%
(30) (39.0%)
253 1.0%
15 5.3%
(13) (37.6%)
(60) 12.4%
(3) (63.3%)
193 9.2%
192 11%

FY 2024 FINANCIAL RESULTS 13
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| SOLID NET CASH POSITION AT END-DECEMBER 2024

NET CASH
POSITION

Free cash flow  £999 million Stable
> year on year

(9) (280) L

[38] _

(61) - 506

AN

918

905

€m
Free cash flow €1 91 "
after changes in WCR ml |0n

Opening net cash Operating Lease Net capital Change in operating Acquisitions Dividends, Closing net cash
position at cash flow' obligations expenditure working capital / disposals other position at
01/01/2024 requirements 31/12/2024

502 135 (5) (129)

T Cash flow after income from net surplus cash / cost of net debt, interest expense on lease obligations and income taxes paid.

FY 2024 FINANCIAL RESULTS 14



PROPOSED 9% INCREASE ks |
IN DIVIDEND PER SHARE YoY

2018-2024 EVOLUTION

(€/SHARE])
— CAGR +7.0% £0.55 £0.602
80.45  €0.45 0.1 .
€127m £0.40 ' '
£ 0.60 -
PER SHARE ’
2018 2019 2020 201 2022 2023 2024
Covip
DIVIDEND VIELD?
1 Based on 211,021,535 shares at 31/12/2024 5.6% - 6.8% 51% 6.9% 17% 820/ 0

2Subject to approval by the Annual General Meeting of 17 April 2025
3 Based on the closing share price on 31/12/Y-1 FY 2024 FINANCIAL RESULTS 15




LE GROUPE

~ STRATEGY
s ¢ UPDATEAND
QUTLOOK

FY 2024 FINANCIAL RESULTS 16



EEEEEEEE

ESTABLISH THE GROUP

ABITION AS THE PRIMARY PREMIUM DESTINATION ON TV SCREENS
FOR FAMILY ENTERTAINMENT AND QUALITY NEWS

IN FRENCH

IAL RESULTS 17



STRATEGY

TFI

TFI+

STUDIOTF1°

STRENGTHEN THE GROUP"S LEADERSHIP
IN THE LINEAR ADVERTISING MARKET

BECOME THE LEADING FREE STREAMING PLATFORM
IN FRANCE AND IN FRENCH-SPEAKING MARKETS

REINFORCE STUDIO TF1°S POSITION ON THE INTERNATIONAL STAGE

BY LEVERAGING TF1 BRAND'S APPEAL

FFFFFFFFFFFFFFFFFFFFFF

EEEEEEEE



| LINEAR: GAIN MARKET SHARE IN A FLATTISH TV AD MARKET
THROUGH VOLUME

WITH OUR POWERFUL FRANCRISES GENERATING LEADING SHARE OF PREMIUM AD INVENTORIES ON COMMERCIAL TARGETS

ENTERTAINMENT FRENCH DRAMA WOMEN'S SPORTS

Wide universe of new heroes

- wm e
FL'ARP[; ﬂIEM '
/B

Serialized franchises

Two main sports events of 2025

FLASHBACK
g e
i % . m“!h“ awomen's
7 ‘\ Swuro
SWITZERLAND 2025

JOSEPH |

TFI

LE GROUPE

THROUGH A DISTINCTIVE
PRICING STRATEGY

2023

Ad pricing unit going from

30s to 20s
2026

Peak vs Reach
segmentation

2027

Dynamic purchasing with
new trading platform *

* Applicable to part of the Reach inventory ~ FY 2024 FINANCIAL RESULTS 19



| T F 8+ GAIN MARKET SHARE IN A GROWING DIGITAL VIDEO AD MARKET

& ©

EXPANSION IN

FRENCH-SPEAKING MARKETS

BELGIUM 5
/
LUXEMBOURG

I
SWITZERLAND "

ALREADY DEPLOYED @ NEXT STEP

Reach 154 million people
in French-speaking
Africa in 2025

ESTABLISH TF1+

Ll

LE GROUPE

AS THE PREMIUM ALTERNATIVE TO YOUTUBE

[“] FOR VIEWERS

AGGREGATION STRATEGY

LEFIGAROTV
LI'EQUIPF
arte.tv

'v' DEEZER

NNNNNNNN

Enhance T F I+ catalogue
with complementary audiovisual
content to reach

>30k hours

DATA-ENRIC
AD INVENTO

|ADS|

1ED

RIES

Improve user knowledge

GRPH:ID
25m

PROFILES

1200

SEGMENTS

+100

+19

DATA

CRITERIA

PARTNERS

FOR ADVERTISERS

NEW AD FORMATS

Improve ad tech stack to
address advertisers’ needs from
brand awareness to conversion

i COVER+ &
IN-CONTENT BANNERS

BRAND

AWARENESS Exclusive embeddings
COLLECTION
BRAND Content

ELIES recommendation aligned

on brand’s universe

A PLAYABLE ADS

ENGAGEMENT Gamification of
ad experience

SHOPPABLE ADS

Offering streamers,
a send-to-phone option

CONVERSION

FY 2024 FINANCIAL RESULTS 2[]



| REINFORCE STUDIO TF1°S POSITION ON THE INTERNATIONAL STAGE L

NEWEN STUDIOS REBRANDS AS STUDIO TFT cereecrive starin march 2025)

INCREASE STUDIOS' STRENGTHEN SYNERGIES EXPAND FOCUS ON FILM
INTERNATIONAL PROFILE WITH THE MEDIA SEGMENT with an extensive catalogue which

will benefit from the support of TF1

with a focus on developing notably with the launch of the daily series and a new theatrical distribution
intellectual property (IP) "Tout pour la lumiére" on TF1 and TF1+ division starting in 2026.
with global appeal. in 2025, in partnership with Netflix.

2025 DELIVERIES
COMEDY DRAMA ANIMATION FICTION

-

oy =4
'," | & ‘ \ .
By T I
600D SHIP MURDER BADGAST G2l
SEASON2 SEASON 2 | \S.’!!‘.'!!!Hlll
% kro®@nerv vt NETFLIX E& A1 NETFLIX E& A1 NETFLIX
‘ LE GROUPE LE GROUPE

_Tickets sold FY 2024 FINANCIAL RESULTS 21
in one month



2025 GUIDANCE

In an advertising market with limited visibility

STRONG DOUBLE-DIGIT REVENUE GROWTH IN DIGITAL

nl]ﬂﬂ BROADLY STABLE MARGIN FROM ACTIVITIES covpareo with 2024

AIMING FOR A GROWING DIVIDEND POLICY 11/ ir conG veaRS




| TO SUM UP

©

2024
TARGETS
ACHIEVED

N

CONTINUED
STRONG MOMENTUM
FORTF1+

AUDIENCE
LEADEROSHIP
MAINTAINED

COPA MARGIN
SLIGHTLY HIGHER

3;
REVENUE
GROWTH DRIVEN
BY BOTH SEGMENTS

9
SOLID
FINANCIALPOSITION

EEEEEEEE

FY23 GUIDANCE

STRUNG DOUBLE-DIGIT
REVENUE GROWTH
INDIGITAL

BROADLY STABLE
COPA MARGIN YoY

AIMING FOR A GROWING
DIVIDEND POLICY



Ll

LE GROUPE
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