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[05.06.23] PRESS RELEASE 

The 9th ‘RENCONTRES DE L'INFO’ AT TF1 

 

Before the end of the school year, the TF1 Group's Information Department, in 

partnership with CLEMI, which is celebrating its 40th anniversary, is organising the 

CLEMI, which is celebrating its 40th anniversary, is organising the 9th edition of the 

RENCONTRES DE L'INFO on the afternoon of Monday 5 June.  

 

On this occasion, 150 students will be at TF1 for direct exchanges with Marie-Sophie 

Lacarrau's 13H news team. 

 

The Rencontres de l'Info, hosted by Christelle Chiroux, TF1's deputy news director in charge 

of mediation and CSR, will focus on the day-to-day production of a TF1 news programme. 

 

The 1 o'clock news team, led by Marie-Sophie Lacarrau, with editor-in-chief Romain 

Hussenot, deputy editors-in-chief Timothée Forbin and Hélène Grégoire, as well as 

journalist Thierry Coiffier, who appears daily on the news set, will be on hand to explain 

and decipher their work and answer any questions from the young audience. 

 

For 5th grade class and college pupils, this will be an opportunity to talk to each other, to 

gain a better understanding of how a newsroom works, and to get a more concrete idea of 

the different jobs involved in producing a news bulletin. 

 

 

On 5 June, the pupils and teachers who will be at TF1 are the finalists in the 11th 

edition of the largest national school media competition Médiatiks organised  

organised by CLEMI. The competition, of which Anne-Claire Coudray is the new president 

of the jury for the Anne-Claire Coudray is the new president of the jury for the 2023 edition. 

 

This 9th edition, again in partnership with CLEMI, once again illustrates TF1's 

TF1's desire to reach out to young audiences and give them the opportunity for direct 

exchanges with the Group's editorial teams. 

You can follow the entire event live on Facebook, TikTok, Youtube and TF1 INFO from 2.30pm 

to 4.30pm. 

 

At the end of the event, Julien Laurent, Digital Marketing Director in the Information 

Department, will be on hand to meet the young audience.  

In his spare time, he is also the author of an Instagram account 

(@demaincommenceaujourdhui) which has become a comic book. 
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This comic tells about the daily life of Astrid, aged 9, who has no tongue in cheek and 

mischievously points out our inconsistencies and contradictions as adults, in a world marked 

by concerns about global warming, and where technologies sometimes lead to greater 

absurdities and inequalities. 

 

 

TF1 Group's news campaign aims to raise awareness among young audiences of the 

importance of being informed in order to better understand the world. Now more 

than ever, it's vital to learn how to distinguish between different sources of 

information, to exercise a critical mind, to sort out what's true from what's false, and 

to better understand how information is produced and disseminated. 
 

 

 

 

 

 

 

 

About TF1 Group  

TF1 group is a major player in the production, publication and distribution of content.  

Our raison d’être: to positively inspire society. 

Our operations are split between two divisions: 

The Media division is home to our free-to-air channels (TF1, TMC, TFX, TF1 Séries Films, LCI), our theme channels 

(Ushuaia TV, Histoire TV, TV Breizh, Série Club), our on-demand content platforms (MYTF1, TFOU MAX), and the TF1 

PUB advertising airtime sales house. We also operate in music production and live shows with Muzeek One. 

The Production division, with Newen Studios, is home to 40 creative companies and labels in France and abroad. 

The division creates and distributes programmes across all genres and for all media industry players, from public-

service and private-sector broadcasters to online platforms. 

TF1 group has operations in around 10 countries, and employed 2,810 people as of 31 December 2022. In 2022, the 

Group generated revenue of €2,508m (Euronext Paris, compartment A: ISIN FR0000054900). 

 

 

 

 

 
 

CONTACTS: 

EXECUTIVE VP COMMUNICATION & BRANDS –   – mcarcabal@tf1.fr  

INFORMATION  DEPARTMENT– Aline  PIVOT – apivot@tf1.fr 

CORPORATE  COMMUNICATION– Coline PECHERE – cpechere@tf1.fr 
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