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Environmental issues Social and societal issuesEthical issues
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KEY ISSUES OF THE ENVIRONMENTAL TRANSITION

Environmental impact of operations 

Raising public awareness of the environmental transition  
through our content  

Responsible advertising 

KEY SOCIAL AND SOCIETAL ISSUES

Gender equality 

Diversity and inclusion 

Health and safety and quality of working conditions 

The company’s societal commitment to support  
the voluntary sector 

Media education 

ETHICS ISSUES

Ethics in news and programmes 

Ethics in business 

 Data protection and cybersecurity 





















1 2 3 4
BUILDING 
PERFORMANCE PRODUCTIONSMEASURING 

THE CARBON 
FOOTPRINT DIGITALEnergy performance 

Carbon footprint 
of productions 
calculated by item

Waste management, 
transport and 
energy optimisation

Optimisation 
of digital usage 
in production













2 3 4ADVERTISING
SOLUTIONS

CARBON
FOOTPRINT

CONTRIBUTION 
TO THE SECTOR

1 IN-HOUSE 
PRACTICES

Reduce the impact 
of the ad sales house 
by changing our practices Measuring and steering 

the carbon assessment 
by broadcasting campaigns 
on our medias

Proposing adapted 

on eco-responsible criteria Promoting and contributing 
to the industry's 

common standards

RESPONSIBLE ACTIONS AT ALL LEVELS OF TF1 PUB



Your spot includes an 
environmental criterion
recommended by the ADEME 
(labels, energy label, 
reparability index, 
environmental display).

Your campaign triggers 
a free contribution 
for the advertiser to 
the TF1 group's green fund.

awareness 
campaigns for these environmental 
criteria recommended by ADEME.
Contributing advertisers will be 
included in these spots.

A FUND 100% FINANCED BY THE TF1 GROUP TO MAKE CONSUMERS AWARE

UP TO €5M
GROSS IN 2022





















































80,266
Institutional 
messages

31,002
General interest 
non-profit 
organisations 
and foundations

115,487

111,268
Donations to general interest 
associations/foundations

2,805
Donations to general interest 
non-profit organisations 
and foundations

111,268

432
Pro bono for general interest 
non-profit organisations and foundations

982
Contribution to TF1 and Bouygues 
corporate foundations and 
TF1 Diversité and Handicap 
HR budget






















