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DISCLAIMER

This presentation contains rounded figures and contains forward -looking information and statements about the TFL group . Forward -looking statements are statements that are not
historical facts, and include, but are not limited to: financial projections, forecasts and estimates and their underlying assumptions ; statements regarding plans, objectives and
expectations with respect to future operations, products and services; and statements regarding the Gr o u futre performance . Although the Gr o u gehAia@ management believes
that the expectations reflected in such forward -looking statements are reasonable, investors should note that forward -looking information and statements are subject to various risks
and uncertainties, many of which are difficult to predict and generally beyond the control of the Group, that could cause actual results and developments to differ materially from
those expressed in, or implied or projected by, the forward -looking information and statements . Investors should note that forward -looking statements are not guarantees of future
performance and undue reliance should not be placed on such statements . Except to the extent required by applicable law, the TFL group makes no undertaking to update or revise

the projections, forecasts and other forward -looking statements contained in this presentation .
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2025

Newen Studios becomes STUDIOTFI1

2024

Launch of TF1+ to become the leading free
streaming platform in France T F I+

First steps of a unique aggregation strategy
in the free streaming sector

W oeezer  EOQUIPE artesv LE¥icarorv AfE

First steps of TF1l+-As exp
speaking markets (Belgium, Luxembourg,
Switzerland)

Newen Studios acquires a 63% stake in Johnson
Production Group (JPG), a US player in the
production and distribution of TV movies

2023 I

Discontinuation of Salto. New agreement with
the ARCOM, allowing the Group to broadcast
the TF1 channel on the DTT frequency starting
May 6, 2023, and for a period of 10 years

(30614

an

2022

The TF1 group finalizes the sale of the UNIFY
Publishers business to Reworld Media

The Bouygues, RTL, TF1 and M6 groups
call off their plan to merge TF1 and M6

Rodolphe Belmer to be appointed
as Executive Officer

2020 svLTO

Baunghlof Sallo, Fr enc h
the SVODplatform with France Télévisions
and M6

Announcement of the Group's
environmental strategy to cut CO2 4
emissions by 30% by 2030 @

2021

Announcement of negotiations
for a merger between M6 and TF1

Signature of agreements on segmented
television and first advertising campaigns

Renewal of distribution agreements
with the main French telecom operators

Newen acquires 2 new production companies
(izen in Spain and Flare in Germany)

*4 50 3:

2018

First distribution agreements signed
with the French telecom operators
Acquisition of the aufeminin group

20 1 ewen
STUDIOS
TF1 acquires a 70% equity interest in

the Newen group, nowadays present
in studios across 11 countries.

2014

TF1 sells majority control of Eurosport
to Discovery Communication group

2014

The TF1 group launches HD1, the

Gr oupAs f douairchannel r e e

(nowadays TF1 Séries Films)

2012mvre|

The TF1 group creates its digital offer
around the federating brand MYTF1
(non-linear platform)

1087 ~ HEd

The Bouygues group
becomes reference
shareholder of the

TF1 channel

1991

Eurosport joins TF1 group

1996

Launch of TPS, a paid TV
joint venture

hvaia &
2 O O DISTOIRE@ @Breizh

Digital Terrestrial Television ( DTT)
arrives in France TF1 owns 3 thematic
channels (Ushuaia TV, TVBreizh and
Histoire TV)

2008

TF1 is available in HD on DTT

AN TMC I TFX

TF1 acquires TMCand NT1
(nowadays TFX)
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15" d ( 3 OBROADEASTING, STREAMWNGAND PRODYE

M E D LA&DCASTING STREAMING, OTHER ACTIVITIES STU D I O ' F l CONTENT PRODUCTION & DISTRIBUTION
2024 verodebrd — 2024 vernded Fm

FTA TMC| DRAMATELFRANCE &%
TFINTMCETFEXETFIlEN LCI a
CHANN SCRIPTERwmm o

Eﬂ%MEELQ Breizh HISTOIREE Ushvaiald DOCUMENTA@ ANII\/IATI@

SERVICES TFI+ ENTERTANERTER) O izen 20N

uc
SN ALLEY

ASSOCIATED A‘ LITTLEl-I Ep lay two Ill MUZEEK ONE
PIRIS ' TV MO\sT UAIn?Eanc)A' Fi
Porodis

(Music, Entertainment,
Licences, Ecommerce)
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| 2024 HIGHLIG
LEADERSHIP MAIN

despite France Tel e
coverage of the Paris Olympics

W<50PDM 2549 Y/O

33% 30%

-0.5 pts -0.1 pts
vs 2023 vs 2023

18% f

+0.1 pts Audience share
vs 2023 gain for the first
time since 2021

TFI+

38 >3

STREA{MERSTR EA{MEnR '

rage in 2024 on average in Q4 2024

EEEEEEEE

CONSOLIDATED REVENUHERFORMAGBICE TNINUED STRO
GROWTH DRIVEN BYABOHRTISING MOMENTUM FOR

BUSINESS SEGMENTS TFI+
Group revenue Group advertising revenue Digital advertising revenue
+2% +298 +392
vs 2023 vs 2023 vs 2023

COPACORARGIN SLIGHTLY INCRESBRGNG FINANCIA

POSITION
COPA COPA margin Net cash position
29 7m 12% bOom
+29m vs 2023 +0.1 pts vs 2023 at end -December 2024,
stable YoY

2024 TARGETS ACHIEVED

In a year of major transformation for the Group






AMBITI

EEEEEEEE

ESTABLISH THE GROUP
THE PRRGMPENIT INATION ON
R FAMILY ENTERTAINMENT /
IN FRENCH



STRATEGY TF1

TFI I4N IN%ASIQADVERTI%ING I\XABRI?E'GI' LU

TEl+ BECONIE LEADING FREE STREAMING PLATH
IN FRANCERENGEIEAKIARKE TS

+ REINFORGE%* 0 5' d(i4 104*5
STUDIOTFI By FVERAGINGHEEALL



MARKET MAMHRAIEGIC OPPORTUNITY

——  VIDEO CONSUMPTION
SHUFTS TOOE MAOND j

TV viewing time +long format video !

25-49 Y/O

3h18

19

2h48

46

2019 2024

8 VoD + time-shifted TV [ TV live

JOMEMAND]
CONSUMPTION IS DRIVEN
BY THE TV SCREEN

Share of TV screen in ordemand long-format
viewing 2

[ %%

consumed on TV
screen

LE GROUPE

THE VIDEO ADVERTISING —]
MARKET IS GROWING
STRONGLY IN FRANCE

Video advertising market 3

Expected
growth

~HD5%

per year

2019 2024

B Digital video ad

(1) Médiamétrie Médiamat and Global Vidéo - 2024
(2) Médiamétrie Global video z 2024

(3) TV ad: linear advertising & sponsorship z Source: IREP / BUMP ; Digital video ad: Instream/Outstream/Social Media Video z Source: SRI e-Pub Oliver Wyman
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| LINEAR: GAIN MARKBET BRARBMNRKET =

THROUGHVOLUME - THROUGH A DIS
WITH OUR POWERFUL FRANCHISES GENERATING LEADING SHARE IS GREN G plineéNTd

ENTERTAINMENT FRENCH DRAMA 80. &/ 04 4 1?0%% 4

Serialized franchises Wide universe of new heroes Two main sports events of 2025

CARPE DIEM

Ad pricing unit going from

30s to 20s
2026

A N o Peak vs Reach
“ \“ = | ! s}i'lw segmentation
FLASHBACK 2027
W’. 1 i‘i: g ;‘g—{}/% Dynamic purchasing with
&) il a’wom?f*’é ' new trading platform *
JOSEPH ZJ:’.TZERLﬁg

* Applicable to part of the Reach inventory INVESTOR PRESENTATION 12



| TF1+ GAIN MARKET SHARE IN A GROWING DIGITAL VIDEC

& ©

AS THE PREMIUM ALTE

[“] FORVIEWERS

ESTABLISH TF1+

@)

RNATIVE TO YOUTUBE

FOR ADVERTISERS

EXPANSION INAGGREGATION STREERCHED NEW AD FORM

FRESCHAKING MARKETS

BELGIUM .
/
LUXEMBOURG
I
SWITZERLAND "

ALREADY DEPLOYED B NEXT STEP

Reach 1514Hion people

in French -speaking
Africa in 2025

LEFIGAROTV
LI'EQUIPF
arte.tv

'”' DEEZER

NNNNNNNN

Enhance T F I+ catalogue
with complementary audiovisual
content to reach

B%OUI‘S

AD INVENTORIES —

Improve user knowledge

G&PH-ID
2/

PROFILES

1200

SEGMENTS DATA

+100

CRITERIA

+15

PARTNERS

Improve ad tech stack to
address advertisers,;
brand awareness to conversion

- COVERH

. INCONTENT BA
AWARENESS Exclusive embeddings

| 4. COLLECT
Content

=S recommendation aligned

on brandAs un

" PLAYABLE
ENGAGEMENT Gamification of
ad experience

CONVERSION SHOPPABLI

Offering streamers,
a send -to -phone option

INVESTOR PRESENTATION 13



|3 & * STUDIOTFI&  ON THE INTERNATIONAL STAGE*"

NEWEN STUDIOSTRHEBERANIDG A&ZTING MARCH 2025)

INCREASE STUDIGBRENGTHEN SYNERB/PEE\ED FOCUS C
INTERNATIONAL PROMLEHE MEDIA Skréiii e wnier

e support of TF1

w_lth a focus on developing notably with the Iaur_lg:h of the daily series and a new theatrical distribution
intellectual property (IP) "Tout pour la lumiere "on TF1 and TF1+ division starting in 2026.
with global appeal. in 2025, in partnership with Netflix.

2025 DELIVERIES
COMEDY DRAMA ANIMATION FICTION

¢ LA*LUMI
3 BLUE EYE
Sl -
5 Kro®nerv Vel NETFLIX I NETFLIX 20K I NETFLIX

Tickets sold INVESTOR PRESENTATION 14
in one month
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| CONSOLIDATED REVENUE PER SEGMENT L

a 0
St o}l Q12024 CHG.% MEDI
1A
M E D |A 461 453 +18% Stable a dvertising revenue year on year
Continued strong momentum for TF1+, with
ADVERTISING REVENUE 363 (0.2%) advertising revenue growth of 37% , Close to the
39% increase in FY 2024
O/W TFL+ ADVERTISING REVENUE 29 +36.9% Growth in non -advertising media revenue
driven by interactivity and music
NON-ADVERTISING MEDIA REVENUE 90 +9.6%
1
STUDIOTFT
STU D | O TFl 59 _|_O 7% France: up with delivery of From Rock Star to Killerto
| Netflix
ERANCE 21 +21.8% International: posi tive contribution
' but high basis for comparison (significant drama
deliveries in Q1 2024)
INTERNATIONAL 38 (11.1%)

Phasing of activity  in 2025 expected to be similar to
last year

TOTAL REVENUE 512 +1.6%

INVESTOR PRESENTATION 16
1 +0.2% likefor-like and at constant exchange rates, at endMarch



| CURRENT OPERATING PROFIT FROM ACTIVITIES PER $£(

S 1 2025 12024 CHG.%
D Q Q 0 MEDIA

MEDIA 45 37 +21.6%

COPA up &8m year on year
O/W PROGRAMMING COSTS (221) (217) +1.8%

Q1 2024 included specific costs (marketing, tech)
related to TF1+ launch

MARGIN 9.7% 8.1% +1.6 pts

STUDIO+H31—-
STUDIO TF1 (1) 1 nm COPA down a&2m year on year

Implementation of a new financial ERP
(costs fully recognised in Q1 2025)

MARGIN (2.0%) 1.2% (3.3 pts)

GROURP

CURRENT OP
P R O F | T F R 37 +16 . O( Margin from activities up 1 pts year on year
MARGIN 7.3% +1.0 pts

INVESTOR PRESENTATION 17



| CONSOLIDATED INCOME STATEMENT L

Sbhb NS Q1 2024 CHG.%

CONSOLIDATED REVENUE 512  +1.6%
TOTAL COSTS OF PROGRAMMES (217) +1.8%
OTHER CHARGES, DEPRECIATION, AMORTISATION AND PROVISIONS (257) (0.6%)
CURRENT OPERATING PROFIT FROM 37 +16.0%
MARGIN FROM ACTIVITIES 7.3% +1.0 pts
RECOGNISED AS A RESULT OF ACOUISIIONS. - oor ® o
CURRENT OPERATING PROFIT 37 +2.7%
OTHER OPERATING INCOME AND EXPENSES ?3) (16.0%)
OPERATING PROFIT 34 +4.1%
INCOME FROM NET SURPLUS CASH / COST OF NET DEBT 6 (55.6%)
OTHER FINANCIAL INCOME AND EXPENSES ) 0.0%
INCOME TAX EXPENSE 9) nm
SHARE OF PROFIT / (LOSS) OF ASSOCIATES 1 nm

NET PROFIT 31 (49.2%)

NET PRRORFRIBUTA@BIHE GROUP
(EXCLUDING EXCEPTIONAL TAX SURCHARGE)
EXCEPTIONAL TAX SURCHARGE

NET PROFRRIBUTABIHE GROUP

(INCLUDING EXCEPTIONAL TAX SURCHARGE)

30 (11.8%)

0 nm

30  (50.2%)

INVESTOR PRESENTATION 18

1 Exceptional corporate income tax contribution levied on French companies under the 2025 Finance Bill.



| SOLID NET CASH RARCKOROARD END

Free cash flow b a-l ' I .
before changes in WCR I n

\ 4

AN

98

©)

(68)

Free cash flow 1
after changes in WCR I n

\J 7/

50¢

23
_

\ 4

AN

Opening net cash Net Repayment of Net capital
position at cash flow! lease obligations expenditure

01/01/2025

| Q1 2024

1 Cash flow determined after (i) income from net surplus cash / cost of net debt, (ii) interest expense on lease obligations and (iii) income taxes paid

Changes in Acquisitions
working capital / disposals
requirements

(4)

0

Dividends,
other

Ll

LE GROUPE

Closing net cash
position at
31/03/2025
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2025 GUIDANCE CONFIRMED

In an advertising market with very limited visibility

STRONG-DIGUBREVENUE GROWTH IN

1 BROADLY STABLE MARGINFEROM AT

AIMINA IBROWING DIVIDENOOROENEXF
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LEADERSHIP MAINTAINED IN 2024 DESPITE UNPRECEDEN
COMPETITION WITH THE PARIS OLYMPIC GAMES

W<50PDM

UNRIVALLED DAILY REACH AM(

[Ervage:

TFI

LE GROUPE

BEST 2024 RATING3 IN MOST GE

Y % J
'_;'.,!", n» - .,N. 1
=3 3 g W - é

HPI EURG2024

0.1 | vs FY 202

Entertainment Movies
Reach (daily) : TV:Médiamétriez Mediamat (January-December 2024), 4 screens , Target 15+ [Youtube: Médiamétrie - Panel Internet
Global (JanuaryNovember 2024) ,3 screens,Target 15+ | SVOD:Médiamétrie - SVODBarometer 2024 (Januar y-December 2024),
4 screens, Target 15+ (including Netflix and other SVOD players)
Audience shares : Médiamétrie 7 Médiamat z January-December 2024.

INVESTOR PRESENTATION 23

*Excluding Paris 2024 Olympic Games.



ISJOIRIIUL N NlepZ/ e S R{Z IRV IN[e] AND IN STREAMING b

SOLID POSITIORABNALL DAY

Average audience share atend -December 2024

9:30am  1:40pm

8pm  9pm

A
R

VIRTUOUS LINEAR & STREAMING
A stable number um

of hours viewed L £ GROUPE

for the whol
or he whole 2549 Y/

vs 2023

An increasing share of non  -linear viewing*
2519 Y/O

LINEAR TFI LINEAR
80% 20%

+7pts YoY

A
DAILY SEISRIEE LAV caGuE

95% 45% 57% 43%

+6pts YoY

UNSCR|Hgiei FRENCH DRANA

61% 39% 61% 39%

+6pts YoY

* 2024 average

Non-linear = Streaming + Timeshifting + Recording INVESTOR PRESENTATION 24
Live also includes TFX channdbr Plus belle la vie and Star Academy



Ll

I TFI+: SIGNIFICANT PROGRESSKGN ALL BUILDING BLQO =
& © > =l )
Awareness Visibility Consumption ‘ _
STARTING 73% 54% 28m streamers ~4min/hour ~212/ CPM

PO| NTS at end-February 2024 at end-June 2024 in 2023 on MYTF1 on MYTF1 on MYTF1
/
AIDED AWARERESST VISBIREEHd Bn _ AD LOAD CPM
ACHIEVEMENTA80! D8P  eeeeme  FGUIN/HOURGL3.S
at end-December 2024 at end-December 2024 at end-December 2024 average CPM in 2024
\

TARGETS 55% ~6min/hour ~215/ CPM

at end-2024 in the mid-term in the mid-term
A7 S =
REVENUE 9
INVESTOR PRESENTATION 25

1TF1+ image barometer |Tolua Panel in February 2024 and TF1+ advertising effectiveness report [ligo 2024| 2 Panel BVAXsightDecember 2024z First visibility of TF1+ on connected TVs in % of householdsConnected TVs = Smart TV + setp boxes + Chromecast/Apple TV etc.
3 Médiamétrie RestitTV / All content watermarked at the request of broadcasters (replay, longterm rights, excerpts) z Excluding Live OTT / Contenpublisher perspective| 4 Excluding Canal+, Molotov and telco OTT apps / excluding Live
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sTUuDIOTFI | A WIDE POOL OF PRODUCERS

I I ------------------------------------------------------ .
1 508 felick NN CAPA [0 . — >\
ATRAS PARTITA AU i . (PUPKIN)
ASTRA™ FILMS singuliers lue ! ! ! .
15 MAgEL i . gulieh | W,
XX FLANAGAN Telecip | | HORIZON | |
-------------------- g ©
Ty [ | [
, i -_ | -
Nelr | AV &GllL | -
| spain I : BN |
| ZEBRA KUBIY | | Rea
% cmeo .
: L= |
! G=NS :
D= i
M=N I
S=N :
! DOS HAUS
_____________________ Lo
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STUDIOTFI | FUMEAR 2024 HIGHLIGHTS L

3FWFOVF PG b g 39 Ndigit@OPADAEIE! Y1IQ%p Efp

KEY ACHIEVEMENTS MAJOR DELIVERIEEXINEMA

Strengthening Acquisition Gradual New seasons of prestigious Successful
synergies with of Johnson production normalisation series delivered to platforms releases
Media segment group* of relations with
francestv N P | R
il § < . { i
CF Rationale: strengthen s v‘} 4 y
(TFX/ Studi o TF1As posit t he
TFIi+ dynamic and resilient TV L RER
Launch of movie market . ‘ .
Plus belle la orivileged. | )
Vie’ encore rivileged, iong -term CANAL+ _ _
plus belle access to the North _ 710k 550k
American market Resumption tickets sold tickets sold
of broadcasting of
Mid -term activity Le magazine de la santé

secured by large
output deals

¢ T F 1 2024 revenue
T3 TR+ contribution over 5
: - months: &2 4 m

FERRYZ2

pri@eo NETF“X

*Acquisition of a 63% stake INVESTOR PRESENTATION 29
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| GUIDING PRINCIPLES FOR TRANSF [N

0% PROMOTE GENDER EQUALITY i RECOGNITION BY THE L

02 PROMOTE DIVERSITY, INCLUSION AND V
MOODY’S = ESG Solutions

03 ENSURE HEALTH, SHNEGYINANBEEWEORK

RANKED 1

in Broadcasting & Advertising

04 REDUCE OUR CARBON FOOTPRINT N T
0% RAISE AUDIENCE AWARENESS ON THE ||

S&P Global powJones
Sustainability Indices

08 ENCOURAGE RESPONSIBLE ADVERTIS!
0% BOOST TRUST IN THE MEDIA MSCI &5 ARATING

(1) Moody As ES Ganked #1ufar theoBnoadcasting & Advertising Sectorz October 2022 ; MSCI: AA ratingz May 2025; | L NS A SIS T el
S&P Global: member of the DJSI World Index September2024.



| KEY ACHIEVEMENTS

Undertaking

01

Indicator

Percentage of women
in the TF1 News team

Women representation
in governing bodies

Programme to support women
representation in governing
bodies

Training gz Combating Sexism
and harassment

Training on the challenges
of inclusion

TF1 Foundation
Immersion Cinéma

Disability

QLW survey

Health and safety Accidents
in the workplace excluding
occasional workers

Solidarity initiatives

Solidarity Ads

Detail

Women expert in Studios

EXCOM

Management Committee

Figures

66% at the end
of August 2023

50% in 2023
48% in 2023

Women having partici pai6%in2022

Empl oyees havi ng-lehrningl 0193% in 2022
cour se adelrocoptre | e s exi s mj

Employees having participated in

t h dixité et stéréotypesj t r ai ni ng

Young people helped by the Foundation
Young people casted and referenced
Disabled employees recruited

(Fixed-term, permanent contracts)

Number of disabled work -study students

Respondents not or only slightly
concerned by stress

Respondents who fell that their work
and the effort they put into it is recognised

Respondents who feel professionally fulfilled

Accidents in the workplace with sick leave

Associations having benefited from donations

Total amount donated

Donations collected through
t h &oodeedj oper ati on

More than 300

empoyeesssiace 2020

177 since its creation
180 since 2021

72 between 2020
and 2022

14 in 2023

75% in 2022
81% in 2022
86% in 2022

11 in 2022

115

o @nélion gross

Mor e than
since 2020

o

Indicator

Installation of electricity
terminals in the car parks

Sustainable mobility
allowance

Energy consumption
reductions

Relations and supplier
engagement

CSR objectives -related
salary bonus

Televised news

Training in ecological transition
stakes and challenges

Educational programmes
for all audiences

Advertising
offers

Audience awareness -raising

Raising awareness
of market players

Fact-checking training

Ethics and compliance in
business relationships

Training in GDPR stakes

LE GROUPE

Detail Figures

100% at the end
of 2023

Hybrid or electric vehicles
170 in 2022

Employees benefiting from SMA

TF1 Tower since 2011 -33% in 2022

Suppliers engaged in the carbon reduction 75in 2023
procurement approach
Employees concerned by CSR objectives 390 in 2020

in their salary bonus

Environment -focused topics in the 1pm and 8pm More than 1000/year

news and the Weekend programme

Employees trained within the TF1 Group 65% at the end of
(all companies including Studio TF1) 2023

3 Rencontl rAds fplseo g r a mme 10 to date

Percentage of ads containing an environmentally - 26% in 2023

friendly message

1015 ads in 2022

301 million viewers
aged 4 years + in 2022

Ecofunding ads

Campaign outreach

Participants i nFreskheex@&adeies &000in2023

Information officers, journalists trained 100
in fact -checking in editorial teams

Employees having followed and e -learning course 95% in 2022
on combating corruption (excl. Studio TF1)
Employees having followed and e -learning course 94% in 2022
on GDPR (excl. Studio TF1)

INVESTOR PRESENTATION 32



| COMMITMENTS

CLIMATE ROADMAP

SCOPES 1 AND 2 SCOPE 3a

-4 26 -2%6

TARGE
VALIDA'& Sk
BY SBT / TARGETS

(1) Compared to the emis of 2021.
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| SHARE OWNERSHIP & STOCK MAR

OWNERSHIP STRUCTURE* COVERAGE & RECC

2 0O aNALYS

6/98uy

3/ONEUTRA

= Bouygues SA m TF1 employees
m Free float z foreign (1) u Free float z France (1) (2)

(1) Estimates based on Euroclear statements
(2) Including unidentified holders of bearer shares

* At December, 31, 2024.

SIOCK MARKET INFORM

Quote : Euronext Paris
Market : Compartment A

ISIN: FRO000054900
CFIl: ESVUFN

ICB: 403010 Media
Ticker : TFI

Major Market Indexes:

A SBF 120

A CAC MID 60

A CAC MID & SMALL

A NEXT 150®

A EURO STOX® TOTAL MARKET MEDIA

Total number of shares at
end -December 2024: 211,021,535.

Market Capitalisation at
end-December 2024:a1. 544 .bil |l i or
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